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Ada banyak platform media sosial yang dapat digunakan untuk digital 
marketing atau memasarkan suatu produk ke publik salah satunya media sosial TikTok. 
Platform media sosial seperti TikTok sangat berguna bagi pebisnis untuk 
meningkatkan penjualan produk mereka seperti perusahaan LaDaRa Indonesia yang 
merupakan perusahaan E-Commerce berbentuk marketplace di Indonesia. Tujuan 
pembuatan karya ini, yaitu untuk membuat konten promosi di aplikasi TikTok sebagai 
salah satu media promosi LaDaRa Indonesia. Karya terdiri dari rancangan materi 
visual, materi promosi dan juga rencana promosi lewat media TikTok. Metode 
penelitian yang digunankan yaitu metode penelitian deskriptif kualitatif, data dan hasil 
penelitian diperoleh dari hasil wawancara secara mendalam dengan narasumber, yaitu 
Direktur Utama PT. LaDaRa Indonesia dan Manajer Humas. Dari hasil penelitian ini 
menunjukkan bahwa PT. LaDaRa Indonesia media sosial terutama media sosial 
TikTok sangat penting perannya sebagai media promosi melalui konten video promosi 
produk perusahaan mereka. 







There are many social media platforms that can be used for digital marketing 
or marketing a product to the public, one of which is TikTok social media. Social media 
platforms such as TikTok are very useful for business people to increase their product 
sales such as the LaDaRa Indonesia company which is an e-Commerce company in the 
form of marketplaces in Indonesia. The purpose of this work is to create promotional 
content on the TikTok application as one of the promotional media for LaDaRa 
Indonesia. The work consists of the design of visual materials, promotional materials 
and also promotional plans through TikTok media. The research method used is 
descriptive qualitative research method, where data and research results are obtained 
from in-depth interviews with sources, namely the President Director of PT. LaDaRa 
Indonesia and Public Relations Manager. From the results of this study indicate that 
the importance of the role of social media for PT. LaDaRa Indonesia, especially social 
media TikTok as a promotional media through video content promotion of their 
company's products. 
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